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Dear Investor,
Welcome to issue two of The Ground Floor. Issue one was quite well
received. I would like to personally thank all of you who gave us feedback
(both positive and negative). We are taking all of your input onboard. I am
reiterating much of my letter from issue one — although it is somewhat
redundant, it is of the utmost importance that you understand our modusoperandi behind The Ground Floor.
The launching of The Ground Floor signified a turning point in the way
investors interested in small stocks receive information about what we at the
Hirsch Organization call Ground Floor opportunities. (For a description of
what a Ground Floor opportunity is, please read Jeff Hirsch’s article on the
opposite page).
Just like issue one, this company-sponsored publication is a vehicle for the
featured company to get its story out to new investors and for us to help them
do it. It’s also a cost effective way for us to tell you about our other services.
The Ground Floor is a free publication paid for by a third party (see the full
disclaimer on page 4). You can sign up to receive future issue as soon as they
come out on our website.
You no doubt have received countless pieces of mail touting a new stock
opportunity that will garner you an astronomical gain. These magalogs, as they
are called in the business, are generally high on fluff and low on what you really
need to know to make an intelligent investment decision — straightforward,
no-nonsense information, the way it is presented in The Ground Floor.
Magalogs are generally sponsored by companies or individuals interested in
increasing a stock’s price. Marketers put together a slick advertisement to
distribute to individuals who are interested in small stocks.
Stocks featured in these special reports are normally thinly traded. After the
magalog is distributed, the stock generally runs up in price due to the increase
in volume. Existing shareholders holding large blocks of the stock at much
lower prices then have an opportunity to unload their stock at increased prices.
Unwittingly, new investors get sucked in at these elevated prices and when
the volume dries up, the stock drops and they’re left with losses.
This scenario is how investors can get hurt with small stocks, but that
doesn’t have to be the case. Small companies need a vehicle to reach investors
for legitimate purposes such as raising money. The newswires are cluttered.
Commercials and ads are impractical. Word of mouth is not effective.
Small stocks need The Ground Floor. The featured company in The Ground
Floor pays for the creation, printing and mailing of their issue. The Hirsch
Organization receives $1,000 per month to defray initial expenses and to
provide the company a web presence on The Ground Floor component of
www.stocktradersalmanc.com.
Why does the Hirsch Organization publish The Ground Floor? While helping
a small company get noticed is a noble cause, we also have another motivation
in publishing The Ground Floor, to encourage individuals interested in our
style of stock analysis to subscribe to our paid services.
The Hirsch Organization creates the annual best seller the Stock Trader’s
Almanac and publishes a monthly newsletter the Almanac Investor. We also provide
a subscription-based web service (Turn to page 15 for more information).
This is the second issue of The Ground Floor; we hope to publish an issue at
least monthly. If you would like to receive an issue when it is first published, or if
you would like to be removed from the mailing list (we will do our best to assure
that you don’t receive another one), please refer to page 15 for instructions.
The stocks that we feature in The Ground Floor have passed our due
diligence and have agreed to our format and methodology. Please read the
information carefully. Do your own due diligence and consult with your
financial advisor before making an investment decision. This magazine is not
a solicitation to buy or sell any security.

Ground Floor Magazine

Best regards,

P.O. Box 2069, River Vale NJ 07675
Phone: 201-767-4100 Fax: 201-767-7337
Website: www.groundfloormag.com

J. Taylor Brown
Publisher, The Ground Floor
Vice President, Hirsch Organization

Copyright © 2004
Hirsch Organization Inc.
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Ground Floor Investing…

The Ins and Outs of the Pink Sheets
Ahead of the Market Since 1966
By Jeffrey A. Hirsch
Editor, Ground Floor Magazine
President, Hirsch Organization Inc.

back — except at the market. The Almanac has been published
annually ever since. See the full-page ad on page 13 of this
magazine, and to get the Almanac for FREE, see page 15.

The “Pink Sheets” have evolved from the early days of obscurity
into a certifiable electronic quotation service today. Back in 1913
the firms of Roger Babson and Arthur Elliot were combined and the
National Quotation Bureau (NQB) was born. This service reported
the daily security quotations of brokers and dealers in the over-thecounter (OTC) market. “Pink Sheets” were named after the original
color of the paper the bid and ask quotations were printed on.

Aside from the annual Stock Trader’s Almanac, we have long
produced successful investment newsletters. After six years — and
countless requests from Almanac readers for updates during the
year — we entered the newsletter business in June 1973 with
Smart Money. The monthly issues updated all the Almanac
indicators, patterns and cycles throughout the year as well as
providing profitable stock trading strategies. We began to focus
more and more on small stocks as the market came off the 1974
bottom. This is where we were finding the biggest gains for our
subscribers. The small stock boom of the mid-1970s was an opportunity to hone our skills at unearthing real Ground Floor opportunities.

After many years, in response to market needs, the National
Association of Securities Dealers (NASD) created The Nasdaq Stock
Market® and OTC Bulletin Board®. With the advent of the Internet
and practically instantaneous, 24-hour price quotes from NASDAQ and
the OTCBB, the National Quotation Bureau’s Pink Sheets began to
fade. But in 1999 the NQB joined the electronic age and introduced the
Electronic Quotation Service. In June of 2000 the National Quotation
Bureau became Pink Sheets LLC, a privately owned company not
registered with the SEC in any way and not an NASD Broker-Dealer.

But with our success in choosing the right small stocks, our
subscribers — and the investment community as a whole — seemed
to be clamoring for a newsletter dedicated to small stocks. So, in 1981
we started Ground Floor newsletter. Ground Floor was also an instant
success. Some of our giant winners were: Excalibur Technologies up
6260% (5/8 to 39 3/4), Summit Technology up 3775% (1 to 38 3/4), and
Cryomedical Sciences up 1925% (1 to 20 1/4). Between 1990 and 1996
all Ground Floor picks moved up 251.3% at their highs, on average.
Our best performance came in the two years prior to April 2000.
We had recommended a total of 54 small stocks and their average
gain at their highs was an astounding
485%. See the table on page 14 of our
Top 50 Ground Floor recommendations from 1990-2001.

The new electronic Pink Sheets are where true Ground Floor
opportunities can be found. But stocks on the Pink Sheets also carry the
greatest risk-reward. These firms either go belly up or move up in the
world to the OTCBB, NASDAQ or another exchange. When this happens
the company has made it to the next
level and likely increased its stock
price substantially as well as the
value of the portfolios of its early
Pink Sheet investors. Most don’t
make it though.
■ Never invest money that you
can’t afford to lose.
The major difference with

Almanac Investor Guidelines
for Trading Small Stocks

Over the years we published a
number of other newsletters on
various topics from Blue Chip Stocks
to Mutual Funds to Market Timing.
In mid 2001, as the bear began to
really clench its teeth, we decided to
combine all of our knowledge and
experience into one packed service
of market timing, historical analysis,
trading and investment strategies as
well as Ground Floor stocks — the
Almanac Investor.

Pink Sheet stocks is that companies
■ Buy on a dip, never chase.
are not required to meet any
■ Always sell half of your position
listing requirements, unlike other
on a double.
exchanges. This provides upstart,
super early-stage firms with the
■ Establish loose stop losses to avoid getting
ability to raise money publicly with
whipsawed while protecting capital.
out meeting strict financial criteria.
■ Follow your investment closely.
Most Pink Sheet stocks are tightly
held, extremely small companies
whose shares are usually thinly traded. They are also not required to
During almost half a century of investing and studying the
file periodic reports or audited financial statements with the SEC, markets, we have perfected our methodologies from the lessons
however many companies that trade on the Pink Sheets do file reports we’ve learned. We firmly believe in adapting; that’s why we’ve
and financials with the SEC.
been around for nearly 40 years. Small, up-and-coming stocks have
always treated us well. These Ground Floor opportunities are where
It can be quite difficult to obtain impartial information about
the biggest investment gains are consistently made — but also the
Pink Sheet companies. SEC Rule 15c2-11 requires many broker-dealers
biggest losses. Prudent investors in small stocks can maximize
to keep some information about the issuer. Be sure to do your own
returns and minimize losses by following some simple guidelines.
comprehensive due diligence on any Pink Sheet stock you are interested
in. Check if your broker has any Rule 15c2-11 information and for more
information visit the Pink Sheets LLC website www.pinksheets.com or
Strict Trading Guidelines Are the Key
the SEC’s answer page www.sec.gov/answers/pink.htm.
In our Almanac Investor Newsletter we seek out small, relatively
undiscovered companies trading at reasonable valuations, with
Ground Floor Investing...The Saga Continues solid balance sheets and exceptional management, and most of all
In 1966 we incorporated the Hirsch Organization and spent
having some new product or service that has the potential to
nearly two years researching, and then publishing, the first edition knock the cover off the ball. We’re not after minor league gains of
of the Stock Trader’s Almanac. This 1968 edition was a huge
(continued on page 14)
success beyond our wildest expectations and we’ve never looked
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ENVIRONMENTAL TECHNOLOGIES
INTERNATIONAL

Vital
Statistics

Environmental Techologies International Management Team
John R. Hedges President & CEO
Mr. Hedges a respected business analyst with
experience in diverse industries and markets, is
responsible for the overall management and administration of Environmental Technologies, Inc.
His expertise covers a broad spectrum including
such diverse industries as medical technology, consumer and industrial products, banking, finance
and the resource industry. His ability to control
expenditures and define the necessities for an orga-

Environmental
Technologies Inc.
(Trading Symbol: EMTI.PK)

Corporate Address:
1260 East Calle Mia
Tucson, Arizona 85749
Phone: 1-520-749-0746
Fax: 1-520-844-8544
January 16, 2004 Closing Price ..................$0.20
52 week range as of
January 16, 2004 ................$0.001 - $0.335
30 Day Range as of
January 16, 2004 ..................$0.12 - $0.245
Market Cap..........................................$20 Million
Fully Diluted Shares Outstanding........100 million
Projected Sales 2004 ..........................$30 Million
Projected Earnings Per Share......$0.30 per share

For a complete
Investor Brochure
please call 520-749-0746
or go to www.emtigroup.com

nized introduction of new technology ensures the
corporation of a well-planned, manageable growth
and development of the Environmental
Technologies product line. Mr. Hedges holds a
Bachelors of Science degree in Geology.

Karen C. Hedges, Director
Ms. Hedges graduated from Trent
University in Canada with an honors degree in
Environmental Science. With over 20 years experience in various businesses, Mr. Hedges, the
President and CEO, invited his sister to bring
her knowledge and experience to the growth of
Environmental Technologies through participation on the Board of Directors. Ms. Hedges
provides the President with ongoing advice and
research for the technologies being introduced by
Environmental Technologies, Inc.

Basil J. Meecham, Director
Mr. Meecham has been Chairman, President
and CEO of publicly traded and private companies in South Africa, England and North America.
He has been involved in real
estate as a developer of commercial, industrial and residential
properties, as well as an entrepreneur investing in and operating numerous companies, including, cosmetics, diagnostic medical technology, environmental,
mining, oil and gas operations
etc. His involvements include
acquisition of pubs and restaurants in England, ownership of
major land holdings, timber and
mineral properties in Brazil,
Chairman and CEO of a acosmetic company with over 3,000
sales agents internationally and
business advisor to numerous

corporations. Mr. Meecham graduated from
Princeton Business and Commercial College in
Johannesburg, South Africa in 1961, with distinctions in Economics and Mercantile Law.

Ewart M. Hutchinson, Canadian
Marketing Manager
Mr. Hutchinson has been involved in the
development of markets for products ranging
from paper, printing, labelling, food, alcohol and
other consumer, mass-market related items.
He has formulated and put into effect successful
marketing programs for various companies over
the past 30 years. Mr. Hutchinson has been
responsible for designing and overseeing the
successful marketing of products for Angostura
Distillers with product lines that included food
products, sauces, mixes, rum, vodka, scotch and
the famous Angostura Bitters. Mr. Hutchinson
attended Mc Gill and Sir George William
University in Montreal and graduated with a
degree in Business Administration.

Disclaimer: The Ground Floor is an independent publication for informational purposes only. The Hirsch Organization, publisher of The Ground Floor,
received $6,000 in monetary compensation with respect to the writing of this magazine and continuing coverage at their website
www.groundfloormag.com. The Hirsch Organization expects to generate new subscriber revenue, the amount of which is unknown at this time, to its newsletter through the distribution of this magazine. Compensation associated with distribution to possible new subscribers including printing and postage in the
amount of $276,814.32 were paid by Blue Chip Communications, Inc. as an effort to build investor awareness to Environmental Technologies, Inc. This publication does not provide an analysis of a company’s financial position and is not an offer to buy or sell securities. The Environmental Technologies, Inc.,
financial position and all information should be verified with the company. Information about publicly listed companies and other investor resources can
be found at the Securities & Exchange Commission website www.sec.gov. Investing in securities is speculative and carries risk. It is recommended any
investment in any security should be made only after consulting with your investment advisor and only after reviewing the prospectus or financial statements of the company. The Ground Floor presents information in this report believed to be reliable, but its accuracy cannot be guaranteed. Past performance does not guarantee future results. The information contained herein contains forward-looking statements and information within the meaning of
Section 27A of the Securities Act of 1993 and Section 21E of the Securities Exchange Act of 1934, including statements regarding expected continual growth
of the featured company. In accordance with safe harbor provisions of the Private Securities Litigation Reform Act of 1995, statements contained herein
that look forward in time, which include other than historical information, involve risks and uncertainties that may effect actual results of operations.
Factors that could cause actual results to differ include the size and growth of the market for the company’s products, the company’s ability to fund its capital requirements in the near term and in the long term; pricing pressures, etc. Any statements that express or involve discussions with respect to predictions, expectations, beliefs, plans, projections, objectives, goals, assumptions or future events or performance may be forward looking statements. Forward
looking statements are based on expectations, estimates, and projections at the time the statements are made that involve a number of risks and uncertainties which could cause actual results or events to differ materially from those presently anticipated. Forward looking statements may be identified
through the use of words such as expects, will, anticipates, estimates, believes, or by statements indicating certain actions may, should or might occur.
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Cutting Edge Security Technology:
The Next $20 Billion Industry
The Technological Breakthrough That
Will Make The World A Safer Place

By Glen Strathy
It’s no secret that the demand for better security has
increased considerably across all segments of society since
the start of the new millennium.

The company I’m referring to is Environmental Technologies
(EMTI.PK). In May 2003, it acquired exclusive rights to Finder
technology, an invention which combines state-of-the-art wireless,
global positioning (GPS), and radio frequency identification (RFID).

Terrorist acts around the world, and especially 9/11, have
prompted governments to introduce many new security laws
and procedures. These include (as anyone who has traveled
recently knows) armed marshals inside airplanes, stricter
search and screening procedures in airports, and even new
passport regulations.

Finder technology gives users a simple and affordable way to
know the location of something, and in some cases to restrict
access to it. Environmental Technologies is developing over
half a dozen applications of this technology, most of which will
aid in crime prevention.

New laws such as the Patriot Act have been put in
place to help law enforcement monitor potential criminals
within the U.S. And other countries have adopted
similar legislation.

The first of these applications will be launched in the next
few weeks. The EMTI is currently negotiating with wellestablished security companies in the U.S. and abroad who
will distribute Finder products. Sales are expected to be
phenomenal, since each application addresses a market with
literally millions of potential users.

The economic slowdown that began in 2000 has prompted
many companies to embark on cost-cutting methods to
improve their net earnings. These methods include new
security systems to prevent theft and fraud.

You may recall that the LoJack Corporation, which developed
a GPS system for finding stolen cars, went from approximately
$5 a share in 1993 to a high of $18.88 in 1997 — a gain of 278%
in just four years. And that was from only one GPS application.

And families, alarmed by recent reports of kidnapping
and child abduction, and the increasing incidence of
Alzheimer’s disease, are now seeking better ways to keep
their loved ones safer.

Environmental Technologies offers investors an even bigger
opportunity. GPS locator technology is expected to become a
$20 billion dollar industry by 2006. And Finder products have
the potential to capture a large percentage of that market.
They are smaller and less expensive than LoJack or other
systems. They have a wider range of applications. They are less
intrusive. And they have other valuable functions as well.

Already heightened security, both public and private,
has resulted in strong profits for companies that provide
security products and services. And their shareholders
have benefited too. In fact, 78% of stocks in the Security
& Protection industry experienced double-digit returns
in the last year alone.

For instance, here’s one of EMTI’s new products that every
parent in the U.S. will soon be rushing out to buy …

Some of the big winners include …
■ DHB Industries …

up 396.9%

■ Checkpoint Systems …

up 93.4%

■ American Medical Alert …

up 68.3%

■ Armor Holdings …

up 98.6%

■ CompuDyne Corporation …

up 71.4%

■ LoJack Corporation …

up 100.4%

■ Magal Security Systems …

up 64.0%

■ Wackenhut Corrections …

up 107.7%

ENVIRONMENTAL TECHNOLOGIES
INTERNATIONAL
Environmental Technologies Inc.

■ Silent Witness Enterprises … up 78.5%

Trading Symbol: EMTI.PK
$0.20
Address: 1260 East Calle Mia
Tucson, Arizona 85749
For a complete Investor Brochure
please call 520-749-0746
or go to www.emtigroup.com
CEO: John R. Hedges
Shares: 100 Million
Market Value: $20 Million

Right now, the race is on for companies to develop
sophisticated and reliable security technology that can
better answer the needs of individuals and organizations in
the 21st century.
It so happens that one company whose technology fits
the bill perfectly, at a very low cost, will begin launching a
new line of security products within the next few weeks.
This tiny company has only just gone public, and is
virtually unknown to investors. But when revenues start
pouring in, the shares could easily go through the roof.
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The Product Every Parent Needs To Prevent
The Nightmare of Missing Children
selors, who often take children on field trips to places where it is
easy to get lost.

According to the National Center for Missing & Exploited
Children, up to 2,000 children are reported missing in America
every day. Some of these children are lost or injured. Others are
abducted by family members (as in custody disputes). Many are
runaways. And a few are victims of serious, long-term kidnapping or abduction by
strangers.

Like Kinder Guard, Kinder Finder can help thwar t a
large number of abductions, before they can have serious
consequences.
Both Kinder Guard and Kinder Finder
are expected to locate their target successfully in 90% of cases. Which means
that widespread use could lead to the rescue of up to 1800 missing children each
day in the U.S. alone, as well as considerable savings in time and resources.

Owning to the many high-profile cases
of child abduction in recent years, parents
are increasingly concerned about the problem. A survey released in May 2003
showed that 54% of parents are increasingly worried about their child being abducted. 85% of families had prepared a plan of
action with their children in case they are
abducted. That’s up from 78% in 2002.

But even more significant is the peace
of mind Finder products will bring to parents and children alike. Knowing that they
can quickly find a child who is lost, abducted, or injured is a benefit most parents will
gladly pay for.
Par ticularly since
Environmental Technologies plans to introduce Kinder Guard and
Kinder Finder at a price virtually everyone can afford.

But Environmental Technologies can
offer parents a much more effective solution — an inexpensive but powerful technology for locating
missing children.

An Enormous Market To Tap Into

Proprietary Technology That Can Find
Missing Children Within Minutes

According to the 2000 census, there are over 60 million children
in America under the age of 14 — that’s 21% of the population. Even
if only 5% of these children were protected by Kinder Guard products,
that would translate into sales of over 3 million units.

Similar to the LoJack system, Environmental Technologies’
Kinder Guard system can pinpoint the location of a missing child
anywhere in the world, 24 hours a day.

But this is only the beginning, because the same Finder technology that goes into Kinder Guard and Kinder Finder can be used
for protecting other family members who may be in danger of going
missing. For instance, Finder products can be used for …

Kinder Guard involves hiding a device on a child’s person. This
device is small enough to be disguised as an everyday item, or
sewn into the child’s clothing where it is virtually undetectable by
an abductor. Unlike other products being developed, Kinder Guard
is not invasive or noticeable. Yet it sends out an intermittent, reliable signal that can be pinpointed by satellite.

Finding Lost Animals
Using the same technology that goes into Kinder Guard and
Kinder Finder, Environmental Technology’s Pet Guard and Pet
Finder can be attached to a collar and used to locate family pets
or even livestock that have gone missing.

If parents discover their child is missing, they simply phone
the police. The police need only a few minutes to trace the
child’s Kinder Guard signal and pinpoint his or her location to
within 1,000 square feet. Officers can then converge at that spot
and quickly find the child.

Protection Against Kidnapping
Each year thousands of people world wide are abducted and
held for ransom. In Latin America, executives of European and
American corporations, and their families, live in constant fear of
kidnappers. Which is why 60% to 65% of Fortune 500 companies
buy kidnap insurance for their employees.

And that’s not all. Environmental Technologies is also developing a short-range system, called Kinder Finder, that’s designed
to help when children become accidentally separated from parents while outside the home.
Kinder Finder consists of two medallions, one for parents and
one for children. The system has a range of one mile, and combines two-way voice communication plus a directional locator.
The directional locater lets the parent instantly know how far away
the children are, and what direction to go to find them. The twoway voice feature lets the children communicate more accurately
where they are, receive assurance from their parent, and arrange
a meeting place.

Finder devices can combat kidnapping. Concealed on a
victim’s person, they can help authorities quickly locate the victim, mount a rescue, and bring the culprits to justice.
Within a few years, insurance companies and employers will
likely require executives to carry Finder devices at all times for
protection against kidnapping. And tourists may be advised to
sew Finder devices into their vacation clothes as well.

The system is designed to work in crowded stores, busy
streets, amusement parks, or even wilderness settings. It may
also prove very useful for teachers, youth workers, or camp coun-

www.groundfloormag.com
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home, that will attract millions of customers over the next few
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Providing Peace Of Mind And Security
For Millions Caring For Alzheimer’s Victims
For tunately, Environmental Technologies’ Finder
products offer an easier more affordable form of protection for Alzheimer’s sufferers — at least those in the
early stages of the disease. This technology may ease
the burden on the families and allow sufferers to preserve their independence a little longer.

One of the most important (and potentially profitable)
applications of Environmental Technologies’ new Finder
technology will be safeguarding the victims of senile
dementia or Alzheimer’s disease.
Alzheimer’s is a progressive, irreversible disease that
causes loss of memory and confusion, among other
symptoms. As of 2001, there were roughly four million
people in the U.S. suffering from Alzheimer’s. And that
number is steadily rising. In fact, according to Dr. Steven
T. DeKosky, Director of
the Memor y Disorders
Clinic at the University of
Pittsburgh, the number
of Americans with fullblown Alzheimer’s is
expected to reach 14 million by 2050.

As with Child Finder, Elder Finder devices are small
enough and inexpensive enough to be sewn into the
clothing a person is sure to wear everyday — such as
undergarments. (Elder Finder
devices can even go through
the laundr y process without
being damaged.)
If someone suffering from
Alzheimer’s wanders away from
home unexpectedly, or suffers
a memory-loss episode while
outside his or her home, Elder
Finder can help relatives or
caregivers locate him or her in a
matter of minutes — before
serious consequences occur.

One of the most common, yet dangerous, consequences of Alzheimer’s
is that a sufferer can go
for a walk and suddenly
forget where their home
is and how to get back —
even if they have lived at
their current address for
many years. Even worse,
they may be unable to
communicate their predicament to others. The results of such an incident can
be tragic.

Elder Finder is more effective than competing products,
such as personal alarms or
identification bracelets. Alarms
depend on the person in distress being alert enough to use
them. And identity bracelets are useful only if police or a
kind stranger comes to the person’s aid. But Elder Finder
lets those people who are most concerned with the
victim’s well-being take immediate action.

Such was the case for Alicia Lopez in 2002.
Eighty-nine years old and suffering from dementia, Alicia
wandered away from her Murrieta, California care home.
Several hours later, authorities found her in a dry creek
bed, dead from exposure.

For the families of millions of Alzheimer’s sufferers
across the nation, Elder Finder will likely become an
essential safety tool over the next few years, providing
them with both peace of mind and security. And generating a steady stream of profits for Environmental
Technologies. (Trading Symbol: EMTI.PK)

And Alicia’s fate was by no means uncommon. Nearly
half the Alzheimer’s patients who disappear for more
than 24 hours end up dying as a result.

But apart from providing security for seniors, children,
and other family members in need, Finder technology can
also be used to prevent other types of crime, such as
theft and fraud, and can save millions of dollars for
government, individuals, and corporations …

Naturally, the fear of such a tragic event puts tremendous stress on the families of Alzheimer’s sufferers.
Many feel an urgent need to see their loved ones move
into a nursing home or to monitor them 24 hours a day.

(continued on page 10)
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Kinder Finder — consists of a tiny devic
the parent to pinpoint the location of that c
the world at any time. If a parent and chi
immediately determine, from a pocket held u
child has wandered off, and the distance to
missing children having risen to an all-time
urgent societal need that is vital to every pa

October 29, 2003

ENVIRONMENTAL TECHN
PILOT PRODUCTION OF
KINDER FINDER S
August 4, 2003

ENVIRONMENTAL TECHNOLOGIES ENTERS INTO AGREEMENT
FOR DESIGN ENGINEERING
Environmental Technologies International Inc. is pleased to announce that it has
contracted MPEC Engineering of Tucson, Arizona, to provide Design Engineering and
engineering related to the manufacture of the Company’s revolutionary security devices
based on its proprietary Finder technology.
MPEC has commenced work on the project and is committing its extensive resources
to advancement of the Company’s technology to commercialization. Mr. John Hedges,
President of Environmental Technologies, commented today, “As a Project
Management and Design firm specializing in electronics, MPEC brings a wealth of experience in the key disciplines of Product Development, Manufacturing Design, and Global
Sourcing, as well as in dealing with the pertinent regulatory agencies, all of which will
greatly assist us in achieving economic production and introduction of the Finder
technology products to the marketplace as quickly as possible. We conducted an
exhaustive search for a firm of its caliber, and one which has the demonstrated experience and strong capabilities in our specialized area, and consider ourselves fortunate to
have MPEC as an integral part of our team.”

Environmental Technologies Internat
commencing a pilot-production program for
KINDER FINDER security devices. This pilot-p
for beta testing and will also facilitate th
prerequisite to establishing mass productio

John Hedges, President of Environmen
exciting time for the company with the incr
Kinder Finder technologies, as witnessed by
distributors and consumers across the glob
meet this demand.’’

Gadget Finder — represents an inexpe
portable electronic gadgets such as cell
Misplaced or stolen cell phones and other e
every year in the US and that figure continu

Kinder Finder — is a two-way voice and
quickly locate a child that has wandered o
parents, in a crowded public place such
wherever. If parent and child become separa
the direction and approximate distance to t
tion between the parent and the child. With
having risen to an all-time high in the U.S.,
need that is vital to every parent or guardia

September 24, 2003
December 16, 2003

PROTOTYPES OF GADGET FINDER AND KINDER FINDER
SECURITY DEVICES RECEIVED AHEAD OF SCHEDULE
Environmental Technologies International Inc. announced today that it has
received prototypes of its first two Finder security devices, the Gadget Finder and Kinder
Finder, ahead of schedule. One minor modification is being carried out on the Kinder
Finder prior to the commencement of independent testing for both devices. Field testing
under a variety of conditions and circumstances will follow thorough laboratory
testing in order to clearly establish the effectiveness and dependability of these
promising security devices.
Gadget Finder — represents an inexpensive way to prevent the loss or theft of
portable electronic gadgets such as cell phones, PDAs, laptops, CD players, etc.
Misplaced or stolen cell phones and other electronic valuables number in the millions
every year in the US and that figure continues to rise. While stolen cell phones can be
replaced relatively quickly, the same cannot be said for a laptop computer that contains
volumes of files and information critical to the owner’s business and personal needs.

www.groundfloormag.com
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FIRST-STAGE FUND
COMPUTER GUARD SLAT

Environmental Technologies Intern
completion of the first stage of an ongoing, m
product development and commercial mar
Finder and related Finder technology-based

The Company is also pleased to annou
Gadget Finder technology, will be fast-tracked
in 2004.

Mr. John Hedges, President of Environm
Computer Guard, which addresses a multi-bil
mence within three weeks and, if test res
Company foresees an early product launch,
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NTAL TECHNOLOGIES IN THE NEWS

ce hidden on a child’s person that will allow
hild to within 1,000 square feet anywhere in
ild get separated in public, the parent can
unit or ‘medallion,’ the direction in which the
o the child. With kidnappings and reports of
e high in the US, Kinder Finder addresses an
arent or guardian.

LAPTOP COMPUTER THEFT – EPIDEMIC PROPORTIONS
An estimated 1,600 laptop computers are stolen every day in the United States!
The FBI estimates that 97% of stolen computer equipment is never recovered. The value of all
stolen computer hardware ($5 billion annually), is just the tip of the iceberg ... Valuable data
contained on stolen laptops is estimated by Safeware Insurance (a major computer insurer)
to be several times the value of the computers themselves (i.e. $15 billion in 1997 but much
more today!). Laptops account for an estimated 80- 90 % of total computer hardware theft.

EMTI’S COMPUTER GUARD SYSTEM

NOLOGIES COMMENCES
F GADGET FINDER AND
ECURITY DEVICES

tional Inc is pleased to announce that it is
the manufacture of its GADGET FINDER and
production phase will provide multiple units
e engineering data that is final stage and
n of these units.

ntal Technologies stated: “This is a very
redible pent up demand for our Gadget and
y the overwhelming response expressed by
be, we are now nearing mass production to

ensive way to prevent the loss or theft of
phones, PDAs, laptops, CD players, etc.
electronic valuables number in the millions
ues to rise.

d directional system that allows parents to
ff, or otherwise become separated from its
as a shopping mall, amusement park or
ated, the parent’s unit, or “medallion,’’ shows
the child and also allows voice communicakidnappings and reports of missing children
Kinder Finder addresses an urgent societal
an.

DING COMPLETED;
TED FOR EARLY LAUNCH

national Inc. is pleased to announce
multi-stage funding package that will finance
rket introduction of the Company’s Kinder
products.

unce that Computer Guard, a spin-off of its
d for a nationwide market introduction early

mental Technologies, noted, “final testing of
llion dollar computer theft market, will comsults are as positive as we anticipate, the
possibly before the end of the first quarter.’’
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Consisting of an on-board electronic device, a remote key (a synched RF
transmitter), and software that provides both back-up access and initiating protocols,
Computer Guard will automatically shut down the host unit, freezing the hard drives and
locking out entry to anyone but the authorized user. Essentially, the Computer Guard
System protects the user’s information by rendering the computer useless whenever the
authorized user is away from the machine. Importantly, the Company’s Computer Guard
System will retail for approximately $50.00, an extremely attractive price when compared
to most laptop security devices in the marketplace.

January 13, 2004

OUTSOURCING OF EMTI’S
COMPUTER GUARD SECURITY DEVICE NEARING COMPLETION
Environmental Technologies International Inc. is pleased to announce that it has
selected the manufacturer for the outsourcing of Computer Guard, a device that it expects
to introduce to the North American market this spring. The manufacturer was selected
on the basis of proven ability to deliver a quality product to Environmental
Technologies at the most economical price possible, and to achieve production and commence shipments at the earliest possible time. The Company expects to execute a formal
agreement and place its initial order with the manufacturer within the next few weeks.
Computer Guard — directly addresses what has emerged in recent years as an international epidemic — THEFT OF LAPTOP COMPUTERS AND THE COUNTLESS BILLIONS OF
DOLLARS OF VALUABLE AND CRITICAL DATA THEY CONTAIN. Consisting of an on-board
electronic device, a remote key (a synched RF transmitter), and software that provides both
back-up access and initiating protocols, Computer Guard will automatically shut down the
host unit, freezing the hard drive(s) and locking out entry to anyone but the authorized user.
Essentially, the Computer Guard System protects the user’s information by rendering the computer useless whenever the authorized user is away from the machine. Importantly, the
Company’s Computer Guard System will retail for approximately $50.00, an extremely attractive price when compared to most laptop security devices in the marketplace, and one
which Environmental Technologies believes will facilitate rapid market penetration, and
capture of a significant share of the dynamic laptop security market in the foreseeable future.
Laptop Computer Theft — results in two distinct types of loss: the cost of the actual
hardware, usually $2000 – $3000 per unit (the FBI estimates that 97% of stolen computer
equipment is never recovered) and; the much higher cost of the lost data contained on the
laptop’s hard drive. Value of hard-drive data can be seen in terms of the enormous costs of
replacing/restoring such data or, even more critical, in terms of what that corporate or government data can cost the company or government if it falls into the wrong hands. In August,
2002, a Justice Department inspector general reported that 400 laptop computers were stolen,
lost or gone missing from five US agencies, including the FBI (the main victim) and the INS.
Some of the missing data was reported to be “sensitive in nature’’ and that its loss could result
in danger to the public or could compromise national security or law enforcement activities.
It is generally recognized that business-critical, proprietary confidential corporate data lost to
potential competitors through laptop theft could amount to tens of billions in costs.
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Millions Of Gadget Hunters
May Be Sold Over The Next 3 Years
to the misuse of credit cards that have been lost or stolen.

Environmental Technologies is getting ready to launch a product almost everyone in the developed world will want. An inexpensive
method for preventing the loss or theft of portable electronic gadgets.

But EMTI is developing a new security device that can help
recover missing credit cards. The new Credit Card Finder is so
small it can be embedded in the card itself, where it will be impossible to remove without destroying the card. Similar to other
Finder products, Credit Card Finder will emit a signal that can be
pinpointed using GPS technology.

Cellphones have now become the most commonly lost items in
Europe. Over one million of them go missing each year in the UK
alone. And while exact statistics are not available for the US, it has
been reported that 250,000 cellphones are lost or stolen in
American airports each year. And only 25% to
30% of them are ever recovered.

If someone reports that their credit card
has been lost or stolen, the credit card issuer
can trace the signal emitted from the card and
pinpoint the location where it can be retrieved.
In some cases, this may mean the person can
recover their lost purse or wallet, along with
the other contents, at the same time.

Other gadgets that are frequently lost or
stolen include PDAs, laptops, CD players, and
video and digital cameras.
As anyone it’s happened to knows, losing
the data stored in these devices is often more
distressing than having to pay for a new one.
Individuals may lose irreplaceable data, such
as photos of loved ones. Or worse, they may
find that their credit card numbers or bank
account access has fallen into criminal hands.

But the big advantage to both the credit
card company and the user is that retrieving
lost and stolen cards will reduce the number of
fraudulent charges — not to mention the
expenses related to the investigation and prosecution of fraud. Widespread use of Credit Card Finder would also
help deter theft and credit card fraud.

Even more costly is the loss of data from laptops stolen from
businesses. According to Safeware Inc. PCs worth $1.3 billion
worth were reported stolen in 1997 alone. But these computers
contained data worth roughly $15 billion.

Best of all, an agreement with a major credit card issuer would
generate a long-term stream of profits for shareholders in EMTI.

EMTI’s new product, Gadget Hunter, will soon offer an inexpensive way to stop high-tech devices from being stolen or misplaced.

Soon, Every Package, Boxcar, and Delivery Truck
In America May Be Equipped With Finder Devices

Gadget Hunter consists of two units. Together, they work
much like the button on your key ring that makes your car’s horn
beep, so you can find it in a crowded parking lot.

Finder technology will also let Environmental Technologies’
offer an inexpensive and more accurate way for shippers to keep
track of all shipments, anywhere in the world.

The first component is a receiving unit you attach to (or perhaps inside) your cellphone, laptop, or other gadget. The second
is a pocket-held sending unit. If you can’t find your gadget, you
simply push a button on your sending unit. The receiving unit will
then beep, telling you where the gadget is.

Tiny, low-weight Find-A-Shipment devices are easy to conceal
and difficult to detect or tamper with. They can be attached to any
crate, package, or transport truck. These devices emit a signal
that can be traced by GPS technology, so that the shipping company can know exactly where they are at any moment. This lets
them quickly determine whether a shipment is on schedule or has
gone astray. And it helps them make an accurate estimate of
when the package will arrive at its destination.

Gadget Hunter can also be programmed to emit a warning
sound if you walk more than 30 feet away from your gadget (or if
someone tries to walk off with it).

Such precise information can result in considerable cost savings for manufacturers. By improving suppliers’ efforts to achieve
“just-in-time” delivery — so that materials arrive at the factory
door exactly when they are wanted — companies can reduce their
need for inventories and storage space.

With hundred of millions of people worldwide carrying cellphones and other gadgets, and the low cost of the Gadget Hunter,
Environmental Technologies is expected to see healthy sales of
this product within the next few years.
But that’s just the beginning of what this technology can do …

In addition, use of Find-A-Shipment can help eliminate theft,
since companies can quickly determine the location of any stolen
shipment.

Credit Card Companies May Save Millions
With Finder Technology

According to EMTI’s President, John Hedges, “Find-A-Shipment
is the latest exciting application of our unique technology that
addresses a strong market need.” Considering that revenues for
the trucking industry alone were $372 billion in 1997, the success
of Find-A-Shipment should add considerably to EMTI’s revenues.

Credit card issuers may soon become some of Environmental
Technologies biggest customers. That’s because EMTI’s Finder technology can help credit card issuers solve their most costly problem.
Each year, credit card companies lose billions of dollars due

www.groundfloormag.com
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The Cheapest Way To Protect
Sensitive Information, And Render
Stolen Computers Useless To Thieves
than the pre-set distance, the computer shuts down
completely, and all the data on the hard drive is completely
inaccessible to anyone who does not have both the button and
the password.

The costs that arise from stolen laptop computers are
burdensome. Roughly 1,600 laptops are stolen every day in
the U.S. And the F.B.I. estimates that 97% of stolen computers are never recovered. The loss to companies of laptops and
the data they contain is over $16 billion a year.

The result is that no one — no thief, co-worker, or family
member — can get at the data on the computer.

But even more damaging is how thieves may use the
information they have illegally obtained.

If the button is accidentally
lost, the user can use the software to regain access to the laptop, but only if he also has the
most recent password. Since it’s
an easy matter to store the software in a separate and secure
location, it’s unlikely that a thief
will be able to crack the security.

According to the Computer
Security Institute, 57% of corporate crimes result either from
criminals using data from stolen
laptops, or using the laptops’
modem settings to hack into companies’ secure servers to steal,
alter, or destroy critical data.

Computer Guard can easily be
combined with Gadget Hunter for
even stronger security. Then, if a
protected laptop was stolen, the
police could quickly locate and
retrieve it. And there would be no
chance that the thief could
have accessed any data during
the time the computer was in
his hands.

The theft of laptops from
government offices may even
threaten the nation’s security,
since these computers often
contain classified or sensitive
material, much of which is not
commonly encrypted.
For example, a report by the
Justice Department inspector general in August 2002 revealed that
some 400 laptops were missing from the FBI, INS and three
other federal law enforcement agencies. Some of the missing
data was sensitive in nature. And the report concluded that its
loss could “result in danger to the public or could compromise
national security or law enforcement activities.”

Of course, there are other computer security products
available, but most of them are priced at $200 or more.
Computer Guard, on the other hand, will retail for roughly
$50 — approximately 75% less than the competitors. This will
make Computer Guard the security product of choice for both
individuals and companies concerned with cutting costs.

But Environmental Technologies has developed a new
product that can prevent thieves from accessing data on stolen
laptops, while increasing security in the workplace as well.

Considering the millions of laptops used by businesses and
individuals worldwide, and the high value of the data stored on
them, Environmental Technologies expects strong sales of
Computer Guard.

It’s called Computer Guard.
Computer Guard is composed of three parts. The first is a
small device that attaches to a USB port on the laptop. A software program then sets up the security system on the computer. The final component is a small button-sized device which
the user keeps on his person — in a wallet for instance.

For this reason, Computer Guard will be the first product
launched using EMTI’s proprietary technology. Final testing
is currently underway, and sales should begin within the next
three months. After that, steadily increasing revenues
should be reflected in the company’s stock price as a healthy
gain for investors.

From then on, the only way the laptop will work is if the
user has his button with him (so that the RF signal it emits is
detected by the device on the USB port), and if he enters the
correct password.

About the author: Glen Strathy is a freelance financial
writer, who lives and works by a wooded lake in Ontario,
Canada.

If the user becomes separated from his laptop, by more
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An Independent Look At
Environmental Technologies International
By Robert Cardwell

capability is also being built into new cell phones for
emergency purposes.

Over many years, our best strategy for big gains in the
market has been to find a very small company addressing a
very large potential market. The formula always involves risk.
But if timing and selection are right, the potential reward is
several times the risk — sometimes a large multiple of the risk.

A key part of EMTI’s technology is the ability to combine
RFID and GPS to track people and things over both short and
long distances. Management believes it can be in the market
soon with some of its short-range products, including the
Gadget Hunter. These units will be installed in laptop
computers, PDAs, cell phones and other items of value to
prevent theft and locate the item if lost. A conjoined product
will use technology that can disable computers to prevent
the theft of valuable information if the computer is lost.

Timing involves not only the price of the stock, but also the
maturity of the company’s potential market and the state of its
technology. Hundreds of promising companies have failed
because the public wasn’t ready for their product — or the
product wasn’t ready in terms of technology or production cost.

Other products will serve the even more important
purpose of protecting and finding people, particularly
children and elderly adults. See the rest of this Ground Floor
issue for more details about all these proposed products and
services. The beauty of the business plan is that EMTI will make
a profit on the initial sale and derive a reasonable monthly service fee as well. The fee can be kept low enough that it should
not be an obstacle to most consumers who want such services.

Environmental Technologies International (EMTI.PK)
seems to be in the right place at the right time. There are
still plenty of challenges — involving finances, competition,
and management’s ability to execute — but the basic criteria
for a Ground Floor stock are in place.
The company intends to market 21st century security
and location services. A successful progenitor is LoJack
(LOJN), which markets a product for recovery of stolen cars.
A LoJack transponder is installed at some hidden location on
a vehicle. If the car or truck is taken without permission, the
transponder is activated, allowing police to home in on it.

The Challenges
We said there were risks. This is an untried company
deploying products that have so far been tested only in
part. Both management and financial resources are limited.
However, the company has some major shareholders who
we believe are ready to provide additional capital if needed.
One goal is to get to cash flow breakeven as soon as possible.

LoJack is now solidly profitable, but the company had a
long struggle. It has had to persuade police departments one
by one to adopt the technology, and then raise the money for
rolling out the system. In addition, consumers had to be sold
on the idea of adding $700 or more to the price of a new car.

Importantly, there is potential competition. The most
formidable challenger could be Motorola, which has just
licensed technology from Steve Wozniak (co-founder of Apple)
to do many of the same things in EMTI’s business plan. On the
plus side, Motorola’s interest seems to validate the technical and
market feasibility. We believe EMTI is well ahead of Motorola in
its plans and that there is room for several participants in the
market. If this technology appears to be taking off, EMTI is an
obvious acquisition candidate for a larger firm.

By contrast, EMTI is coming along when new technology
will make its products orders of magnitude cheaper.

Promising Technological Synergy
Environmental Technologies’ solution uses relatively new
radio frequency identification (RFID) technology combined
with satellite positioning. RFID involves a very small
chip-based radio transmitter whose signal can be monitored
over short distances. It uses publicly available frequencies
requiring no license and is already employed to keep track
of shipping containers, goods in warehouses, and so on.

Environmental Technologies is not a fully reporting
company. It does not file financial statements with the SEC,
so we lack the detailed information we have on most public
companies. However, the firm intends to begin producing
audited statements after it begins operations. Like any
ambitious Pink Sheets company, it plans to list on a major
exchange as soon as possible. This probably will involve
consolidating the shares (a reverse split). Usually a reverse
split is a negative, but it need not be if it is part of a
considered growth plan that involves becoming fully listed.

People in the consumer goods industries think that
eventually every item in a supermarket will have an RFID
tag. Instead of having each purchase scanned, the customer
will just wheel his cart past a monitor and the bill will be
calculated automatically. Management at the store and at
headquarters will know at any time the exact status of their
inventory. So far, the price of tags is not cheap enough for
that application. But they can be made cheaply enough that
the cost is not a significant factor in EMTI’s plans.

EMTI has paid for its technology development in part by
awarding shares, so there are some 60 million outstanding
and potentially about 100 million including shares to be
issued under previous agreements. However, many of these
are restricted, in escrow, or closely held. The stock is quite
volatile, so buy with care.

The company’s first products will rely on RFID alone.
The second group will combine RFID with satellite global
positioning. The latter has also reached a point of reliability
and cost effectiveness that make it possible to use the
technology in affordable consumer products. Satellite global
positioning (GPS) is now available in relatively cheap,
portable devices for hikers, boaters and anyone else
concerned about knowing where in the world he is. GPS
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About the author: Robert Cardwell is Director of
Equity Research for Almanac Investor Newsletter and
Hirsch Organization.
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Why is This Book on the Desk of
So Many Top Money Managers?
Because 2004 is an Election Year…
And It Shows You The Market Trends to Watch
Trade with confidence! Have the most up-to-date data
on recurring cycles and seasonal trends at your fingertips
with the NEW STOCK TRADER’S ALMANAC 2004!
The Stock Trader’s Almanac 2004 updates crucial market tendencies for the
coming election year. Long-standing trends impacting the 2004 election year
covered in the new Edition include:
■
■
■
■
■

Only One Loss Last Seven Months of Presidential Election Years
Can Republicans Beat the Odds in 2004?
How the Government Manipulates the Economy to Stay in Power
The Incumbent Victories vs. Incumbent Defeats Pattern
How the Market Acts as a Barometer Between the Last
Convention and Election Day
■ The Four-year Presidential Election/Stock Market Cycle Since 1833
…and so much more. Plus, this important election year edition contains all the
invaluable updated information that has made the Stock Trader’s Almanac
“The Most Influential Book on Wall Street” for the last 37 years including —
seasonal, monthly, daily and intra-day patterns; major indicators such as the
“Incredible January Barometer”; the Market Probability Calendar; and bullish
and bearish reminders for practically every trading day.

G i v e Yo u r s e l f t h e
Almanac Edge!

You cannot afford to invest in the upcoming election year without the
Stock Trader’s Almanac 2004…so order your copy TODAY! The Stock
Trader’s Almanac makes the best gift for traders and investors, so be sure
to place your holiday and year-end gift orders NOW!
0-471-47754-0 • $34.95 • Available Now!

To order 1 to 4 copies:

To order 5 or more copies:

TO SAVE 20%, REFER TO PROMO CODE: GFMX2

SAVE UP TO 60!

Don’t let this opportunity slip away—order today!

Give The Gift That Will Make You
and Your Clients Money in 2004!

To place your order, please contact Wiley’s Customer Care Center as follows:
■

Phone: (877) 762-2974

■

(Weekdays 8 a.m.-8 p.m. Eastern Time)

■

In Canada call 1-800-567-4797

■

Fax: (800) 597-3299
www.stocktradersalmanac.com
E-mail: consumers@wiley.com

Orders of 5 copies or more, qualify for deep discounts up to 60%.
The more you order, the more you save!

Or, you can submit your order through regular mail by filling out the order form below and sending it to:
Customer Care Center, 10475 Crosspoint Blvd., Indianapolis, IN 46256.
TITLE
PRICE
QUANTITY
TOTAL

2004 Stock Trader’s Almanac
$34.95 $27.96
___________
Shipping (first item $5.00, each additional item $3.00)
Your State Sales Tax
TOTAL

___________
___________
___________
___________

Name ____________________________________________________________________________________
Address ____________________________________________________________________________________
City _________________________________________ State_________ Zip Code _____________________
Daytime Phone Number ____________________________________________________________________
Email Address ____________________________________________________________________________
❑ My check made out to John Wiley & Sons, Inc. in US dollars is enclosed for the total indicated above
❑ I wish to pay by credit card: ❑ AmEx ❑ MasterCard ❑ Visa
Card Number ________________________________________________________________ Expiration Date ________________
Signature ________________________________________________________________________________________________________
All prices are in US Dollars. Prices do not include shipping or appropriate sales tax. Standard shipping time is 10 business days.
Wiley and the Wiley logo are trademarks or registered trademarks of John Wiley & Sons, Inc. and/or its affiliates.
The Stock Trader’s Almanac and Stock Trader’s Almanac logo are registered trademarks of the Hirsch Organization.
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If you order... Your discount will be...
5-25 units

40% off the retail price or $20.97 net

26-99 units

46% off the retail price or $18.87 net

100+ units

50% off the retail price or $17.48 net

500+ units

55% off the retail price or $15.73 net

1000+ units 60% off the retail price or $13.98 net
Prices do not include freight, your state sales tax, or
customization costs. Standard shipping time is 10 working days.

Make your gift even more personal — your company logo and/or
name and telephone number can be imprinted on the cover.
Contact Wiley’s Special Order Desk at:
1-800-356-5016 (phone) • 1-800-597-3299 (fax)
consumers@wiley.com

PROMO CODE: GFMX2
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A brief look at the table of our Top 50 Ground Floor Stock Recommendations from all of our newsletters between
1990 and 2001 demonstrates the benefits of getting in on the Ground Floor with small stock investing. When traded
properly much of the gains shown can actually be realized. The table shows the recommendation date and price followed
by the subsequent high and percent change to illustrate the magnitude of the price moves in Ground Floor stocks.
The entire list of hundreds of stocks — including losers and poor performers — is available on our website.

TOP 50 G ROUND FLOOR STOCKS FROM 1990
Symbol Company
DSPT
COA
ATRX
OH
BTGC
UROH
LNCT
SOMA
CXF.V
SWN.T
RRE.V
PDLI
ESCI
GALX
JANX
HEC
USDL
TUO.V
ORG.A
MPV.V
SUF.T
WGO.V
BTIM
SKC.V
ADTK

Recommended Subsequent % Change
Date
Price
High
At High

DSP Technology
10/11/90
Coachman Industries
10/24/90
Atrix Laboratories
11/9/90
Oakwood Homes
11/20/90
Bio-Technology General
12/7/90
Urohealth Systems
4/24/91
Lancit Media Productions 6/20/91
Somatix
8/16/91
Continental Pacific
9/13/91
Southward Energy
1/17/92
Reg Technologies
7/16/92
Protein Design Labs
8/14/92
Earth Sciences
10/9/92
Galaxy Foods
8/25/93
Janex International
12/3/93
Harken Energy
1/27/94
U.S. Diagnostic
10/14/94
Teuton Resources
11/16/94
OroGrande Resources
11/16/94
Mountain Province Mining 2/22/95
SouthernEra Resources
4/14/95
White Gold Resources
6/9/95
Biotime
8/31/95
Consolidated Samarkand 1/12/96
Adept Technology
4/22/98

0.88
1.88
3.25
2.44
1.88
2.25
1.06
2.25
0.40
0.15
0.39
6.50
0.63
1.00
0.75
1.19
2.13
0.20
0.18
0.70
2.03
0.31
1.50
0.17
8.63

8.13
30.38
26.25
32.44
17.75
41.25
18.13
20.25
4.10
3.70
4.30
40.13
4.31
7.00
5.50
7.50
14.75
2.70
1.45
9.25
20.80
2.70
40.25
1.35
58.19

828.6%
1520.0%
707.7%
1230.8%
844.1%
1733.3%
1605.9%
800.0%
925.0%
2366.7%
1002.6%
517.3%
590.0%
600.0%
633.3%
531.6%
594.1%
1250.0%
705.6%
1221.4%
924.6%
771.0%
2583.3%
694.1%
574.6%

Ground Floor Investing
(continued from page 3)

5%, 10%, 20% or even 50%. We expect nothing less from our stock
picks than a double and quite often many times that.
After we select a stock based on fundamentals, management,
valuations and technical analysis, the key to our success is in our
strict trading guidelines. First, we don’t try to chase small stocks.
We want to buy them when they are down and volume is low.
When taking positions in these more thinly traded shares make sure
there is enough volume for you to sell your position easily in one day
or a period you are comfortable with. Also, do not bet the house on
it. Small stocks are for the most disposable portion of your portfolio.
Second, and most important, ALWAYS SELL HALF ON A DOUBLE.
This way you will be playing with house money. We always have an
exit strategy for the downside as well. For volatile small stocks we
don’t like to let them go down more than 25%. But that risk-reward
component is something that is different for everybody. Just decide
what you are willing to lose on any given trade. Finally, after you have
sold half on a double, implement a trailing stop. These are exactly the
strategies and guidelines we provide for subscribers to Almanac
Investor Newsletter — including updated buy, sell, stop, and hold
advice for every issue, as well as interim email alerts as necessary.

Almanac Investor Portfolios
Ranked #9 by Hulbert Last 5 Years
Our current letter, Almanac Investor Newsletter, is the
culmination of all we’ve done with the Almanac and newsletters
over the years. But as a small stock investor you will certainly
appreciate the Ground Floor opportunities we uncover in every
issue of Almanac Investor Newsletter — and our solid record. Our
Almanac Investor Stock Portfolio currently has an Average Total
Return of 97.1%. This includes all of our sold positions. What’s
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Symbol Company
PERL
SUPG
RNWK
PN
GBIX
AMCC
ATML
STEM
VETX
SEEQ
PCOM
TE.V
PTSC
RIMS
WSTL
CS
ICOM
ORTL
USWC
GTLL
CXI
USIX
FIBR
MDTV
MTMC

TO 2001
Recommended Subsequent % Change
Date
Price
High
At High

Perle Systems
SuperGen
RealNetworks
Pennaco
Globix
Applied Micro Circuits
Atmel
StemCells
Vertex Interactive
SEEQ Tech (merged with LSI Logic)
P-Com
T & E Theatre.com
Patriot Scientific
Robocom Systems
Westell Tech
Cabletron Systems
Intelect Communications
Ortel (acquired by Lucent)
U. S. Wireless
Global Technologies
Commodore Applied Tech
Usinternetworking
Sorrento Networks
MDU Communications
Micros-To-Mainframes

5/13/98 1.88
6/24/98 10.94
9/23/98 6.25
10/9/98 2.50
11/6/98 1.25
11/18/98 13.31
11/18/98 3.22
12/4/98 1.44
12/4/98 1.50
12/4/98 9.88
12/4/98 3.25
12/4/98 0.95
1/15/99 0.41
2/12/99 1.19
3/31/99 4.77
4/21/99 8.25
5/14/99 1.75
5/26/99 3.35
6/11/99 3.38
6/11/99 4.13
7/9/99 0.25
8/6/99 6.56
10/20/99 7.63
11/1/99 0.47
11/1/99 3.31

31.63
77.31
96.00
19.81
67.44
166.43
30.69
20.00
19.94
90.38
28.50
8.05
7.38
9.94
39.75
52.75
10.56
73.09
52.50
25.00
2.75
71.67
149.75
10.00
19.81

1586.7%
606.9%
1436.0%
692.5%
5295.0%
1150.6%
853.4%
1291.3%
1229.2%
815.2%
776.9%
747.4%
1698.8%
736.8%
732.9%
539.4%
503.6%
2082.1%
1455.6%
506.1%
1000.0%
993.3%
1863.9%
2033.3%
498.1%

most gratifying is that the independent newsletter watchdog, the
Hulbert Financial Digest, has ranked the Almanac Investor
Newsletter #9 over the last five years. We could not have done
this with out getting in on Ground Floor Opportunities. Review
our full newsletter archives at www.stocktradersalmanac.com.
For example, we currently have XM Satellite Radio (XMSR) in our
portfolio. The stock has been a 10-bagger for us, up 1374%. We recommended it at $1.82 in November 2002 and it now trades comfortably
above $25. XM is now the industry leader in satellite radio. When we first
recommended it to subscribers many doubted the company’s potential.
But the valuation was low, the market had just hit bottom and our
analysis told us that this industry was the future of radio. This is our
second fray into XMSR. Our first trade yielded a mere double and we
protected our gains with trailing stops and were stopped out as the
market cracked in 2002, avoiding the bulk of the drop.
Check out the stocks in this issue but do your own research
and consult your personal financial advisor and registered
representative before you make any investment decision. We hope
after you have examined our record and services you will decide
to subscribe to our Almanac Investor Newsletter or the entire
Almanac Investor Platform. So here’s our Special Offer for you!
Get the 2004 Stock Trader’s Almanac for FREE and save an
additional 20% when you sign up online! Subscribe to the entire
Almanac Investor Platform at the Special Ground Floor Magazine
Reader Rate of $245 for one year, 50% off the regular $490 price.
Use the coupon on page 15 to try Almanac Investor Platform risk
free at 50% off…Or order from our website for an additional 20%
discount off the coupon prices by signing up online using promotion
code GFMX2. Order online today at www.stocktradersalmanac.com
or by calling Toll-Free 800-477-3400, Ext. GFMX2, mailing the
Special Ground Floor Magazine Reader Savings Certificate or
faxing it to 201-767-7337.

14

The Ground

POTENTIAL:

“Inside each of us are powers so strong, treasures so rich, possibilities so endless,
that to command them all to action would change the history of the world.”

This famous anonymous quote is so true, yet few individuals believe that it applies to each and every one of us.
For over 37 years the Hirsch Organization has produced investment research that empowers the individual
investor. Founded on historical market analysis and trend recognition we emphasize the four-year Presidential
cycle, seasonal trading strategies and Ground Floor stocks.
Subscribe to Almanac Investor Platform and understand the power of small stocks and what makes the market tick!

Almanac Investor Platform

Receive FREE electronic access to

and current issues of The Ground Floor.
You will not receive a
FREE 2004 Stock Trader’s Almanac,
Almanac Investor Newsletter or any other
Hirsch Organization publication.

G ROUND FLOOR READER SAVINGS CERTIFICAT E
■ 2004 Stock Trader’s Almanac: With the 2004 Edition, traders and investors have all the updated
seasonal, monthly, daily and intra-day patterns and indicators they can’t find anywhere else, such as
the Incredible January Barometer, the Best Six Months Switching Strategy, Market Probability Calendar
and bullish and bearish reminders for practically every trading day. This wealth of information
makes the Almanac the resource used most by top traders, money managers, and astute investors.

To register for The Ground Floor ONLY,
1) Go to www.groundfloormag.com

■ The Ground Floor: delivered to you electronically. Be among the first to receive
information about new aggressive small companies looking for investors who want to get in on
the ground floor of their enterprise. The publication schedule is not set, but we are planning to
publish The Ground Floor at least monthly.

2) Point your mouse to The Ground
Floor tab on the top of the screen
3) Select register.

■ Almanac Investor Newsletter: monthly issue provides market timing, seasonal strategies,
unusual investing opportunities, exciting small-cap growth stocks and seasoned, undervalued
equities, special situations hedging to preserve capital, safe, high-yield situations and
investment strategies focusing on Exchange Traded Funds. The newsletter is delivered via
email. For mailed paper copies add $2 per month.

4) Fill in the requested information.
5) Create a password and username.
The publication schedule is not
yet determined so be sure to check back
often for updates. As soon as we
have confirmed publication dates,
we will post them on the site.
There are no guarantees you will receive
another issue of The Ground Floor.
If you do not wish to receive another issue,
we will do our best to not mail to you.
Go to www.groundfloormag.com/remove

Publicly traded companies
interested in sponsoring an
issue of The Ground Floor
Please contact:
J. Taylor Brown, Publisher
The Ground Floor
Phone: 201-767-4100
Or for more information go to
www.groundfloormag.com/advertise
All companies are subject
to full due diligence.

Promo Code: GFMX2

Almanac Investor Platform includes:

■ Online Almanac Research Tool: this new product is designed to allow Almanac Investors to do their
own historical research, update Almanac market indicators and strategies as well as create their own.
■ Almanac Investor Alerts: Subscribers receive important Alerts via email such as the
January Barometer, MACD Seasonal Buy and Sell Signals, stock and strategy updates, the
year-end FREE-LUNCH Menu, and more!
■ The Hirsch Organization offers a pro-rated refund policy for subscription cancellations.
2004 Stock Trader’s Almanac supplies are limited and this FREE Bonus is available only while
supplies last. Cancellations within the first three months will be charged $34.95 for the Almanac.

❏ I would like to subscribe to the entire

Almanac Investor Platform at the Special
Ground Floor Reader Rate of $245 for
one year, 50% off the regular $490 price.

❏

❏ Please Bill my Credit Card $24.50 per month.
❏

I would like to subscribe to the Online
Almanac Research Tool ONLY at the
Special Almanac Reader Rate of $195 for
one year, 33% off the regular $295 price.

I would like to subscribe to the Almanac
Investor Newsletter ONLY at the Special
Ground Floor Reader Rate of $195 for
one year, 33% off the regular $295 price.

❏ Please Bill my Credit Card $19.50 per month.
❏

❏ Please Bill my Credit Card $19.50 per month.

Please send paper copies of the
newsletter for an additional $24 per year
or $2 a month for those opting for
monthly billing.

Name ____________________________________________________
Address __________________________________________________
City ______________________________________________________
State _______________________ Zip____________—____________

Those
interested in
purchasing a
copy of the
2004 Stock
Trader’s
Almanac,
please
refer to the
advertisement
on Page 13.

FREE BONUS!
The Ground Floor

PAYMENT OPTIONS:

❏

My check payable to the Hirsch Organization in US dollars is enclosed.

Charge my:

❏ VISA ❏

Mastercard

❏

FASTEST SERVICE
1 FOR
AND A 20% DISCOUNT
1) Go to www.groundfloormag.com
2) Click on the Order/Subscribe
button on the left.
3) Enter GFMX2 in the promo code
box that appears.
4) Click Apply.
5) Choose the product you wish to order.

American Express

Card Number
Exp.: Month _____ Year _____
Signature ____________________________________________
Phone Number ________________________________________
(in case we need to contact you about your order)

Fax Number ____________________________________________
E-mail Address ________________________________________
(so we can email you The Ground Floor, Almanac Investor and Alerts)
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THREE WAYS TO
PLACE YOUR ORDER

FAST SERVICE
2 FOR
AND A 10% DISCOUNT
1) Fill out the coupon and
Fax to 201-767-7337
or Call Toll-Free 800-477-3400

THOSE WISHING
3 FOR
TO PAY BY CHECK
1) Make checks payable to the
Hirsch Organization, mail to:
P.O. Box 2069, River Vale NJ 07675
2) Fill out the coupon and use the
postage paid envelope included.
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In This Issue...
■ The Pink Sheets are Hot Again!!

After years as the ugly duckling of
Wall Street, find out why companies
are opting to list on the Pink Sheets
■ This Issues Featured Stock —

Environmental Technologies: a Ground Floor
opportunity stock poised to capitalize on the
$20 billion personal security sector
■ An Exclusive Hirsch Organization

Independent Report
Detailing Environmental Technologies
■ The 2004 Stock Trader’s Almanac –

Find out why this book is on the desk of
so many top money managers AND find out
how to get it for FREE!

The Ground Floor
P.O. Box 2069
River Vale NJ 07675

